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I’'m an Audiologist.

COME AGAIN?
THE PUBLIC UN-AWARENESS OF AUDIOLOGY

udinlogists possess amazing knowbedge and skilis BY BRE MYERS AND
Af.h.a.tcandu.ngemmenne‘s].ife.hutwehavehnd BRENNA CARROLL
a difficult time spreading the word. The work we
do day in and day out can truly enhance the quality of
life of the individuals we serve. But, the messaging to the
general public has been limited and ineffective, thereby
reducing the number of peaple who seek our care.
There is a lack of public awareness of the audiology
profession. We can gll contribute to reverse the narrative
of public "unawareness” and tell a better story about the
benefits of hearing and balance wellnesa.
Audialogy has made some progress through the years

toward increasing the level of public awereness. However,
st of the general public, fellow health-care providers,
inzurers, regulators, and legislators do not know who we
are or what we do.

There have been several events in the past highlighi-
ing the importance of hearing health care. C, Everett
Koop, MD, a pediatric surgeon by training, served in the
General under President Ronald Reagan in the 15%80s.

S

U5, Public Health Service and acted as the 13* Surgean

Koop facilitated many inyportant public health campaigns
of tobacco use, AIDS, and rights of disabled children, and
hebecame a stalwart advocate for early hearing loes identifi-
eation and prevention for people of all ages (Wildpedia, 2017},

During this time, President Ronald Reagan, the 40
Pregident of the United States, publicly announced thet
he was using hesring sids to treat his hearing loas.
Subsequently, President Bill Clinton, the £2™ President
and our firat *baby boormer” in the Oval Office, rmade it
publicly known that he was using hearing aids for his
hearing loss, at the age of 51 (Shogren, 1997).

More recently, hearing-loss prevention issues received
major netionwide coverage in 2010 when New Orleans
Saints Quarterback Drew Erees and his wife Brittany had
their son, Baylen, sporting o nifty set of headphones wo
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protect their infant son's hearing from the erowd noise at
Super Bowl XLIV.

Then there was Michael Phelps, the most-decorated
Dlympic athlete in the histary of the games, and his
then-fiancés, Nicole, protecting their son's hearing at the
Angust 2016 Clympie games in Rio de Janeiro, Brazil.

Thess public examples of hearing care and protection
were powerful images There was some immediate public
notoriety but limited susteinshle effects with regard to

the elavation and recognition of the benefits of hearing
and belance weliness.

What's the Scope of the Problem?
There are dozens of online articles, television/cable inter-

EDUCAT' NG views, and press releases on hearing and balance-related

atories each week, yet we lack the recognition many other

medical specialties garmer on a regular basis: To quote
H EA I.T H w CARE the eaptain in Cool Hand Luke {1967), *What we've got here

i & failure to communicate.” Also lacking is & compre-

PRO“I D E Rs AB D UT hensive, well-coordinated plan to share information and

education with the general population regarding hearing

T H E lM P 0 RTA N c E D F and balence wellness. Mot to mention the importance of

educating health-care pr.o'.liders about healthy hearing
HEALTHY HEARING e il et o v G A TG
known by the magses?

AND BALANCE The U5, Bureau of Labor Statistics (BLS) under the

Department of Labor is the federal agency responsible for

mesasuring labor market activity, working conditions, and
CARE Ac ROS S TH E price changes in the econamy, The BLS reports there are

about 15,000 employed audiclogists annzally and projects

LI FES PA.N HAS BEEN that audiclogy will grow by 29 percent from 2054 to 2024

{faster than average for all cccupations) as an aging popu-

DVE RLOOK E D FO R lation places increasing demands for hearing and halance

health care {3015).

CDGRDINATED EFFDRT A 30 percent increase over a 10-year pericd will still

g only net us a few thousand audislogists, once we con-

gider the typical rate of retivement for an aging profeagion
[Kawa, 2017). So the mumber of available sudiologiste for
the tens of millisns of people wha need sur services will
not be sufficient; we will need to think of creative ways to
provide care to all of those individuals. Deapite the grow-
ing need for our services; audiclogy remains a relatively
unknown medical professian.

The need to reach the general public s & recurring
theme for sudiclogists’ conversations at professional
meetings and conferences. The general public associ-
atas teethy/dental care with dentists and vizlon loss and
treatment with optometriste/ophthalmologists, but, for
the most part, they do not immediately essociate hearing
loss, tinnitus, and balance disorders with sudiologists.
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Many other health-care providers
have been slow to embrace the need
for audiology care for their patients.

Who Do We Need to
Influence and Educata?
In the past, the profezsion of zudi-
ology haa focused on developing
relationships with primary care
physiciang (PCPa). This outreach
iz important but too narrowly
focused; it has overlocked specialty
health-care providers who manage
complex cases with co-morbidities
that include hearing and balance
issues. Audiology could benefit
from developing relationships and
co-educational programs with thesa
individuals who spend a great deal
more time with each client/patient
than do PCPa.

There is room for parinerships

with non-physician providers includ-

ing eptometry, physical therapy,
aagisted care managers, horne-care
providers, and more. AS an exam-
ple of & co-educationsl model, lets
look at diabetes educators. Mearly 30
million people in the United States

hawve diabsetes, with a high prevalence

of associated hearing and balance
co-maorbiditiea. (AADE, 2017). By
aligning more purposafully with
these educators and ethers, audiolo-
gists will open many new venues of
access to individuals who need the

knowledge we have sbout the delete-
rious effects of untreated hearing and

balance deficits:

Another example of possi-
ble co-educational opportunities
includes in-home care providers
who assist hundreds of thousands of
individuals as they remain in their
own homes as they age or who need
care at home after a hoapital stay.
Home care is a growing alternative
1o traditiona] azsisted-care facilities.
Currently there are cwer 500,000 pro-
viders of daily home care for seniors
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and others whio are homebound or
are “aging in place” (HCAA, 2017).
Many of these individuals recem-
ing in-home eare have hearing and
balance co-morbidities. In-home care
providers could work with sudial-
ogists to learn how to assess the
hearing and balance needs of their
customers then refer their clients for
care. Opportunities to align with care
providers from assisted cere, retire-
ment facilities, and skilled nursing
care should not be overlooked. These
groups and more represent hundreds
of thousands of care providers wha
interact with individuals of all ages
who have hearing and balance prob-
lemns-and need the care of sudiclogists,

What Ara Some ldeas an How
to Campaign?

Campaigns highlighting hearing and
balance problems have been devel-
oped, World Hearing Day, which

is promoted by the World Health
Organization, is an annual hearing
advocecy campaign held in March.
May i the Academy's Betier Hearing
konth, and October is National
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& Crilrdm Pate 1sound resonance
demonstmEon] was L o engage
with Philadalphia Scence Festival
ntiendees by shoving that sound s
prysical Enorgy that can be exploeod
iy
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Audiology Awareness and Mational
Protect Your Hearing Month. The
Nadonal Council on Aging (2017)
provides educational materials and
access to infarmation about fall
prevention in September each year.
All audiologists must partner with
these recurring events and others to
raise mwareness and promote hepring
and balance care locally and natlon-
ally. Reaching the public requires a

multi-prenged approsch to dissem-
inpte information and educational
materals. Social media and on-de-
mand nformation services require
immediate and constantly updated
information in order for sur message
o remain contemporary,

CHOP Is Setting an Example
The audioiogists at Childrens
Hospital of Philadelphis (CHOP) are
actively working to increase the
profile of audiclogy in their com-
munity with their Healthy Heanng
Community Education Program
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Mot anly is CHOF a leader in the
field when it comes to pediatric audi-
ological servicea, they know a thing
or twa about community oaireach
and promoting the field of audiology
to a wide vaniety of audiences. After
sesing some of their [atest endeavors
on sociel media, we decided to reach
out to the team and learn more about
their experiances.

“\We have participated in health
fairs for a number of years, but [
would say we really rammped things
up the year we did a healthy hear-
ing booth &t a local radio station’s
[WXPHN) three-day XPoNeantial Music
Festival,” exploined Sarah Mckey,
AuD, Dr. Mckay is a clinical audiolo-
gist at CHOF and has been invalved in
CHOP's Healthy Hearing Community
Education Program for several years.

Even though CHOP's cutreach
program has beenin place for many
vears, Dr. MckKay reported that it was
teken o a different level when Frank
Wartinger, AuD, joined the team. *He
has both the passion and the exper-
tise an the topic and it has helped us
to confidently create information and
interactive exhibits for the public.

“after the Music Festival, we par-
ticipated in some of WXPN"s PR+fams
kids" concerts, where we had an
educational booth. Two years age,
we had oor first interactive exhibit
&t Philadelphia Science Festival's
[PSF) program, Science n the Park,
and fast year, we participated in ane
of PSF's after school programs. We
alsa had & booth in conjunction with
CHOP Ophthalmology at the PSF
Science Carnival and were invalved
i a Philadelphia-wide middie school
event at Lispouras Center at Temple
Urdversity,” McKay said

This past April, CHOP Audiclogy
participated in a few events during
the PSF This nine-day celebration
of science with numerous events
around the city culminages with
the Science Carnival held at Fenn's
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Landing where close to 50,000 peaple
visit over 300 presenters’ booths.
*Some of the booths were from small
local laba, universities, as well &8
larger natlonal companies such as
Dow Chemical and NASA," Wartinger
explained. “CHOP Audiology has
been invalved in this for a few years
now, and ene of the organizers was
already asking what we were plan-
ning to do for next year. You expect
audiology to be present at health
fairs, but being able to explain what
you doin terms of its scientific roots
is putstanding,” Wartinger admirted.

v Audiologist. Come Again:

neighbarhood schools, as sound is
often part of the curriculum in 2nd ar
Frd grade,” McKay reports.

In addition to participating in the
Science Carnival, CHOP also held &
amaller in-house event as part of the
city-wide Be & Scientist series, again
wesving interactive science experi-
menis that engaged children young
and eld. “We had agbout 160 attend-
eeg.” To make the in-house program
& success, it took about 14 staff
members to pitch in and man the
six interactive learning stations and
escart attendees around the facility.

BUT TRULY TO MAKE AN IMPACT
AND REACH THE MASSES, EACH
AUDIOLOGIST MUST PLAY

A ROLE As A PROFESSIONAL
AMBASSADOR 10 THE PUBLIC.

Mot Your Typical “"Audiclogy
Booth" and Hearing
Sereening

*Some of the most popular activi-
ties include: The Science of Sound
(including a Chladni Plate and Hears
My Mame], the Guess the Word with
& Simulated Hearing Loss Station,
and the Dangerous Decibela activity,
where the pipe cleaners are used to
demonsdtrate how loud scund perma-
nently affects the cochlear hair cells.
They love that! Also, Dr. Wartinger
has made a male and female ver-
gion of jobene so people can measure
the leval of their Personal Listening
Device. Over the years, Some of

us have taken a version of the
Dangerous Decibels program into our
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“Ewen theugh this event was geared
for kids 4-10 years old, their parents
and care givers were just &8 excited
1o participate and ask questions,” Dr.
‘Wartinger explained.

What Are Other ldeas for
Adults and Kids at Heart?

In & separate yet related endeavor, De.
Wartinger also velunteered to speak
at a Science Festival event at Yards
Erewery called Sensory Overload. He

explains, "There were five speakers,
each discussing a different sense- a
neuroscientist discussing vision and
synesthesia, 8 veterinarian dis-
cussing amell, a labor and delivery
obstetricien discussing touch, & bio-
chemical regearcher discussing taste
and me, an sudiologiat, discuzsing
hearing! I got to introduce audiclogy
in a fun and engaging way o nearly
100 artendees and speak abour the
amazing things our ears and braing
can do with seund. It was really a
great night, and 2 good opportunicy
far us audiologidts to own the subject
matter”

What About Costs and
Staffing These Types of
Evants?

“When we decided 1o apply to have
an educational beoth at the XPN
Festival, there wes & cost. There was
a typical fee aasociated with hosting
a booth 81 & major music festival, but
we Blso needed to buy educational
materials and earplugs. Our dapart-
ment did not have a budget for these
expenses. Around the same time,
there was a call for grant submissions
to provide needed services in the
community. We applied for a grant
to cover the cost of this fastival and
we were awarded the money needed.
We also found it helpful to conmect
with earplug companiea to explain
the goals of the event and see if they
could help in anyway. Websites such
a3 NHCA, Dangerous Decibels, www.
audiolagyerg, and Nadsy Planet have
free educational materials to down-
lead or arder (e.g, How Loud 1s Too
Loud bookmarks).

Tivo saft audoiogiss Amanda Yamchegian,
#uaD, and Eiloen Rall, Aul, ore all smiles daring
the CHOP Be A Scionciat] Event.
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We alzo got creative and madse
wallet size laminated cards on safe
listening levels for personal listening
devices. Companies such as Etymotic
have some good educational mate-
rials {e.g.. hew loud specific band
instruments are]. They also have the
Adopt & Band program, designed to
educate about hearing pratection

for young musicians,” Dr. McKay
explains

ANY PROGRAM, BIG OR SMALL,
CAN START A COMMUNITY
EDUCATION PROGRAM.

How Do You Measure
Success of an Event?

Dr. Wartinger explained, "Feedback
fromn staff and attendees (when
applicable} iz collected and logged,
including attendee comments and
quotes, and suggestions for improv-
ing future events, Additionally, we
track the number of complimentary
earplugs, depariment contact infor-
mation, #nd pamphlets that are
distributed at each event”

Any Words of Advice 7

*I think any program, higor amall
Can start a community edocation
program. Demes on the science of
gound, hearing loss simulations, and
educational materials are relatively
inexpensive and there are lots of
great ideas out there from people
such as Dr, Wartinger, whe are
passionate on the topic of healthy
hearing. We would be happy to help
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ublic Un-Awareness of Audiology

anyone who wants to get started”
offered Dr. McKay.

Conclusion
With an evergrowing need for
hearing and balanee health care,
audiclogists can seize the oppar-
tunity to transform audiology into
a household term. Health care is
a rapidly evelving landacape. Thia
evolution provides a moment o
direct the narrative and distinguish
audislogists fram other providers of
hearing and balance health care.
The Americen Academy af
Audiology and the American
Acaderny of Audiology Foundation
have heard the collective voices of
the professional andiology commu-
nity and are actively engeging in
activities to increase public aware-
neas of audinlagy. But to truly make
an impaet and reach the magges,
each audiologist must play arole s a
professional ambaszsador to the pub-
lic. A mlti-tieved approach will be
necessary to deliver the message ta
the general public and allied health-
care pariners. The Academy and
Foundation are available to support
prafessionals in this endesvor. &
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